
CASE STUDY ï RFID JOURNAL LIVE 2010 

The opening night at the RFID Journal Live 2010 Conference in Orlando, Florida in April 
was a hallmark moment for Lygase and their partners with the successful 
implementation of the SmartEventsÊ solution throughout the tradeshow floor of nearly 
200 exhibitors within the Orange County Convention Center.  The Lygase team proved 
that the system could collect data on attendee movement on the show floor in real-time 
even within a RF challenged environment where multiple vendors were displaying and 
using their own RFID products.   

On the show floor, Lygase deployed the Mojix Star System positioning the Star 
Receiver approximately 20 feet above the exhibit floor and conspicuously locating it in a 
corner of the exhibit hall.  Star E-nodes and Antennas were easily installed in chandelier 
form and hung from extension cables throughout the exhibit hall to excite the UHF 
passive tags worn by the attendees in areas where exhibit level readers were hard to 
place.  This ensured that attendee data was still captured and tracked in areas of high 
traffic and main aisle ways.  The Monza 3 Frog UHF passive tags from tag supplier 
UPM Raflatac were placed inside the plastic badge holder and hung by a lanyard 
typically used at tradeshow events. 

 

 

 

 

 

At the ground level within the booths themselves, antennas were placed inside and 
affixed to the pipe and drape.  They were concealed by fabric so as to not draw 
attention to the equipment but still doing their job of exciting tags worn by attendees and 
tracking their movement from booth to booth.   
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If you happened to stop by the Lygase booth during the show, you might have been one 
of the many attendees whose name was input into the search bar on the 
SmartEventsÊ Vistor Tracker Dashboard and their exact location was displayed in 
real-time. Yes! They were standing in the Lygase booth.  Or if you were an exhibitor we 
were able to show you the Exhibitor Lead Report which shows who had actually been 
in your booth that day.  Attendees that stopped by were amazed to see that we could 
show them which booths they had visited that day on our Attendee History Report and 
kept asking where the readers were located.  Everyone was excited about the 
technology and creative ideas were sparking about ways the system could be used in 
their own unique environments.  People from all over the world had the opportunity to 
see the first real-time trade show floor tracking system and the powerful reporting of the 
SmartEventsÊ  software powered by InSyncôs application framework.   

 

 
 



 

 

 

Representatives from the Orange County Convention Center (OCCC), as well as Smart 
City who controls the venue infrastructure were intrigued by the system and requested 
meetings to better understand how the system works and how it could enhance their 
current business model.  The OCCC and Smart City prides itself on being the leaders in 
the trade show industry as a venue that offers the most current technology and 
innovative services to show organizers around the world.   

We also had a strong mix of exhibitors and attendees who were interested in the 
solution and agreed the value that the data provides is the business intelligence 
gleaned from it, and today exhibitors and marketing teams are challenged in capturing 
that type of business intelligence which they can use to maximize booth performance 
and exhibit booth staffing.  

In addition to the exhibit hall data capture, ThingMagic Astra® UHF RFID readers 
housed in Jamison GnomeÊ portals where placed in strategic locations outside the 
exhibit hall and near general session areas and break-out session meeting rooms to 
track attendance during the speaking sessions.  This data was captured and stored in 
the net-books housed inside the portals and the data was collected at the end of the 
show and provided to the show organizer.  "Lygase SmartEventsÊ is a premier 
example of how RFID can be used to automate a number of process typically executed 
in a manual fashion, and it is wonderful to see the technology being used to automate 
marketing, and improve the vendor and attendee experienceò said Yael Maguire, CTO 



ThingMagic. ñBeyond the time and cost savings achieved through process automation, 
this solution highlights how RFID can deliver actionable data in unique and meaningful 
ways to a broad set of users." 

 

 
 

 

Show organizers and exhibitors have typically relied on barcode scanning, registration 
data, and personal observation to understand show metrics.  Now they have a new 
alternative to make their lives a little easier during the planning and execution of large 
and logistically intense trade shows and events.  Our competitors focus on one booth at 
a time, while we focus on the entire show floor, this is key point of how we differentiate 
ourselves from our competition.   

Offered as a web hosted business intelligence application, the Lygase SmartEventsÊ 
system is designed to improve the business efficiencies of venue owners, event 
organizers, exhibitors, and attendees by automating lead capture, improving targeted 
marketing, and providing attendees with timely and valuable information about their 
event experience.  

Watch the case study video of the set-up and installation before the RFID Journal Live 

show, this video is compliments of RFID Journal and hosted by Founder and Editor 

Mark Roberti.   http://www.rfidjournal.com/videos/view/452  

During the General Session, Mark Roberti discusses Lygase and the experience with 

SmartEventsÊ. http://www.rfidjournal.com/videos/view/439   
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